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Engaging healthcare professionals
with content that matters.

ModernMedicine Network includes over 30 brands, spanning 17 markets to meet the marketing needs of the
healthcare industry.

ModernMedicine Network reaches all sectors of the healthcare industry with tactical brands thru multiple
touchpoints. We take pride in our creative approach to targeting qualified audiences, understanding those
audiences and delivering relevant, practical content to decision makers. From custom solutions to standard display,
our team optimizes the diversity and reach of the ModernMedicine Network to meet your expectations.

For more information on ModernMedicine brands and marketing materials go to ModernMedicine.com.

1.25M+ 1.5M 3.5M 780K 1000+

database unique average page print KOL’s on
of HCPs visitors/month views/month subscribers Editorial board
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22, New era for rare
7Z4& comeal disorder

Ophthalmology Times

CUTTING-EDGE ADVANCEMENTS

nnnnnnnnnnnnnnnnnnnn TARG ETED THERAPY
———

TIPS FOR MANAGING

st~ FOR OCULAR MELANOMA
CHALASIS CASES

Novel light-activated drug therapy disrupts tumor cell
membrane, causing acute cellular necrosis

Ophthalmology Times

CUTTING-EDGE ADVANCEMENTS

Ophthalmology Times presents cutting - edge advancements in
surgery, drug therapy, technology, and clinical diagnosis to elevate ophialnoogy Tmes
progressive eye health from physician to patient. [ e ]

St

www.ophthalmologytimes.com

13K+ 20K+ 101K+ 36K 2.0 6.00

US E-News Qualified Page views/ Unique Pages Mins. Time
subscribers Circulation month* Visitors* per visit* on Site*

*Based on 6 month rolling average
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SUBSCRIBE: Print / Digital / eNewsletter

Focus On... I

Keep your brand top-Of-mind Within an on-Site SeCtion eXploring Bladder Preservation Yields Poorer Survival in Urothelial
contextually relevant topics to your target audience.

» Exclusive sponsorship of a dedicated, on-site section and email

» Content including, news, perspectives, resources, articles,
videos and slide shows

» No Medical Legal Regulatory review T 4

» Pricing options by audience and impression volume pSierereeem———————

poorer overall survival compared with radical cystectomy, according fo a database study.

e ot

Renal Cell Carcinoma
LUGPA 2017

Overactive Bladder

ModernMediciRENERVORK I

= Ophthalmology Times
. L
Custom-designed programs to fit your needs.
Contact your sales representative for pricing and availability. Bladder Preservation ields Poorer
bladder tumor (TURBT) is one outcomes, and poor access to assisted laparoscopic Survival in Urothelial Carcinoma
of the most frequently health care in the United States  cystectomy with intracorporeal
performed procedures by have prompted legislation that ileal conduit for patients with
urologists. emphasizes value and quality muscle-invasive bladder

of care over quantity cancer

VIEW NOW
VIEW NOW VIEW NOW

In patients with stage Il to Il urothelial
carcinoma, bladder-preservation therapy
was associated with poorer overall survival

: . .2
New Engaging Format! femmmss ate

1 think this study indicates that this is a Even though patients with muscle-invasive
procedure that not only improves detection. bladder cancer and significant comorbidity are
but also has a high rate of perceived value for likely to benefit from bladder-sparing

patients, and therefore would be worthwhile treatment approaches, increasing comorbidity
to use in practice " says researcher Angela B burden appears {o have no correlation with
Smith, MD. receiving such treatments
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Conference Coverage -
Mouppot o

SUBSCRIBE: Print / Digital / eNewsletter

ThoughtSpot Conference

From-the-floor reporting aligns your brand message with
Ophthalmology Times’s objective news and commentary before, CONFERENCE
during and after major industry events.

PROGRAM MAY INCLUDE:
» Banners and sponsored content links within show coverage —_— Dreemss
area for 3 months
» Banners on daily eNewsletters during show to our most The Fuur o Women in Pharmacy
engaged subscribers
» Pre-roll on video Fema ramacy Ovrs s T Tk on o e s

Hear from a panel of women pharmacists about how they break barriers and balance owning a

Vaccination and Immunization

Hear from a panel of women pharmacists as they explore the future of pharmacy at ThoughtSpot 2018,

e i
pharmacy and their personal lves ModermnMediciENERORKIG

» Dedicated eBlast — oot e

ThoughtSpot 2018 in Review
Aug 14,2018

Want to relive ThoughtSpot 2018 again? Take a look at allthe activities and events that took place in ThoughtSpot Conference

Orlando, FL. See you in Las Vegas for ThoughtSpot 20191

AmerisourceBergen and Good Neighbor Pharmacy Preserve the CONFERENCE

Custom-designed programs to fit your needs.
Contact your sales representative for pricing and availability. sl necpencent communty Frameacy

Charlie Le Bon, Director of Pharmacy Ownership, and Robbie Leark, Owner of Burts Pharmacy
discuss strategies to protect the legacy of independent community pharmacy.

Expanding the Legacy of Independent Community Pharmacy
through Multiple Store Ownership

Aug 13,2018

Charlie Le Bon, Director of Pharmacy Ownership, and Robbie Leark, Owner of Burt's Pharmacy,
explore the challenges and benefits of multi-unit pharmacy ownership

Advocating on Capitol Hill Is Key to Removing Barriers for
Independent Pharmacists
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CHAMPIONS’

CHALLENGE

s J
ModernMedicine Games
- Lorem ipsum dolor it amet, consectetur adipiscing elit. Cras aliquam forem eget ulricies convallis.
QLenes Suspendisse potent. Etiam ut accumsan sapien. Sed auctor, ipsum auctor aliquet ulticies, odio ante

pellentesque magna, interdum rutrum odio felis ac est. Vestibulum molestie nec ex ac facilsis. Proin
elementum varius nunc ac pora. Pellentesque vel tempor leo, ac luctus metus

[ {1 Jin}c]
Peer-to-peer engagement with friendly competition, brand
awareness and market research rolled into one successful
gaming platform.

for atofal offve weeks. Each of these vieeks il feature their own
setof muliple choice questions 1o test your diagnostic avilty
Every fime you coose coety, youl win poins based upon the.
level of diffcull.  Did you make the high-score leaderboard for tha
weeK' round? Congratulations! Didt make it? Ty again! Build
Your skils and take the test as many times as You want, but only

Your istscore counts. 2 OPEN 21pts

The preiminary rounds take place forthe irst four weeks. The top
10 scorers for each week (fom both the D and non-D tracks)

Challenge - the fth weeks found - o go heag-to-nead. The top
Scorer o the inalst round fo the MD and non-D frack will be
recognized as the champion!

» Scalable from 2-12 qualifying rounds with a leaderboard
and final, “invitational” round

» Questions may be supplied in a variety of formats,
including video

Diagnostic Champions’ Challenge #2

Caner ek st he Digrost Chapons Craege”

foa 010 o weols. Exc ofnes week et e v

Spa—— | iofmlpic ke quesions o ety Gogposi
v ey chosecaety v o based e e ) open s

v of Gy, D1y ke ngh st adept ot

ek i Congaiatons Dt ke 7 5 35 Bl

ot s 2 ke 0t 2 ay s Yo van. it oy

Testing Game - Defaults
Forthe next ive weeks, Patient Care presents the "Diagnosiic
Champions' Challenge " Each wesk features  set o muliple

testyour:
acumen. Exery time you choose correctly, you'l win points based
upon the level of diffcuty. Did you make the high-score leaderboard
for that weeks foung? Congratuiations! Didn' make i Try againt
Buid your skils and take th test as many times as you want, but

H H only your first score counts. 2 OPEN 200 pts.
Custom-desi 9 ned programs to fit your needs. A
Contact your sales representative for pricing and availability. ! CHAMPIONS'

game descripton text here

ModernMedicine Games

Lorem ipsum dolor sit amet, consectetur

adipiscing elit. Cras aliquam lorem eget

ultricies convallis. Suspendisse potenti. Etiam

N (0] o

Home Editorial Info Terms of Use

About Us Editorial Board Privacy Policy

Contac Advertising Terms

©UBM 2018, Al rights reserved
Reproduction in whole or in part s prohibited.
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Podcasts

Drive engagement on key topics from different perspectives
under the authority of our trusted brand.

Available for download or playback

Provide co-branded pertinent information with
100% SOV in an enduring format

“Brought to You By” tagline

High interest/timely content

Robust traffic-driving audience generation
package included

Creates engagement

Under the auspices and credibility of the journal

Custom-designed programs to fit your needs.
Contact your sales representative for pricing and availability.

Ophthahnology Times Last revised: 05/15/2019
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Cataract Surgeons Adopting Interventional
Glaucoma Treatments

Jun 1, 2018

Podcasts:

Versatility of COZRE Platform in Treating Gynecological Indications and Women's Health

© ’

.
© CANDELA

ModernMedicine
NETWORK '

SUBSCRIBE: Print / Digi

Cataract Surgeons
Adopting
Interventional
Glaucoma Treatments

Jun 1,2018
Sponsore d Resources

£ ]¥]in] ]
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OGN REGIST!

BANNER ADS

Your run-of-site (ROS) ad gets the attention of all professional healthcare site
visitors most relevant to your advertising needs. Banner ad pricing assumes IAB
Viewability Guidelines (https://www.iab.com/guidelines/state-of-viewability-
transaction-2015/); additional viewability requirements may incur premiums.

‘SUBSCRIBE: Print/ Digial / eNew

\

;

Maintai
chambd
stabili

Ad Type Dimensions (WxH) Pricing

Leaderboard’; Medium Rectanglef; 728x90; 300x250;
Skyscrapert; Wide Skyscrapert 120x600; 160x600

Medium
Rectangle

$125/CPM (net)

Resource Topics  [ECTUNIeRINY

Therapeutic Glaucoma

Half Paget 300x600 $350/CPM (net)

loLs

Pushdown* 970x90 — expands to 970x415  $400/CPM (net) VRN : . O

Floating Footer 728x90; 970x90; 1025x100 $375/CPM (net)
- :t;\gl;a reach glaucoma patients through social
1See expanded dimensions, where applicable in format guidelines. st ek

elp people with glaucoma

*Expanding pushdown ad units push page content down rather than expanding over page content.

Set up fee’s are applicable to some ad units. Contact your sales representative for details. ﬂ‘ B ey VST reatening R“é'st‘:::;e

Sep4,2018
Reguiar vision screening assessments in sarly chidnood have been shown to reduce the risk of
persistont amblyopia at 7 years of age by more than half, according to a recent retrospective record
review.

HOME PAGE ROAD BLOCK 4 R

Utilize all positions for 100% SOV on the homepage. ModerniecicENESREN
Rates vary based on site traffic; please inquire for pricing. = OpmogTos  (5)

a “dry eye sleutn is efreshing

v

N Four ways to discuss diabetic treatment with
patients

Q= O rpisewnmo

Sep 4,2018

Ragu Sedeek. MD, shares four pearls on how you can discuss diabelic eatments with your patients.

Giving definition to ‘see=
through phenomenon of Novel IOL may be key to preventing negative dysphotopsia

By Cheryl Gultman Kiader

binocular vision sop 1. 2015

WALLPAPER ADS 7 \ Light mask ineffective for diabetic macular oedema
By Lard Hamson
™\ 51200 Medium
light mask, the. (PolyPhotonix ) help control
/\ non-conialdabatic macuiar codoma, in a rocont il Rectangle

Ad Type Dimensions (WxH) Pricing /

Researchers are proposing that a third major

Wallpaper 150x1050 $250 CPM (net) aspect of binocular vislon be Included i thY
standard definition, a feature they are calling
“the see-through phenomenon.”

UltraSert® Pre-Loaded Delivery System Surgical Pearls

Optimal viewable area is 90x800 within the 150x1050

How Al benefits patients and physicians
By Rohit Verma, MD, MPH

Ophinalmology Times is ploassy fo nirodce a biog seris on

Floating Footer
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e-NEWSLETTERS

eReport provide additional opportunities to reach opt-in and engaged
physicians through a trusted source. These timely resources delivered to
healthcare professionals’ in-boxes can contain breaking industry news,
regulatory updates, and practice management tips.

Frequency Average Engaged Big Box/Rec In-Column Text*
Distribution** 300 x 250 (Net) (Net)
3x/week 13,000 $2,000 $1,500

*In-Column Text ads have the following maximum character allowances including spaces:
header = 60 characters, body text = 210 characters.
** Publisher’s own data.

e-ISSUE ALERTS

e-Issue Alert showcases editorial highlights in the journal as well as
notification when the digital edition is ready for download. The mailing is
designed to alert readers to specific articles in the current issue, as well as
web-only features.

Frequency Average Engaged Big Box/Rec In-Column Text*
Distribution** 300 x 250 (Net) (Net)
2x/month 16,000 $2,000 $1,500

*In-Column Text ads have the following maximum character allowances including spaces:
header = 60 characters, body text = 210 characters.
** Publisher’s own data.

ADVERTORIAL e-BLASTS

Send your custom message directly to our highly engaged audience.
e-Blasts are a way to send your targeted message efficiently and effectively to
a large opt-in user base.

Contact your sales representative for pricing and availability.

Last revised: 05/15/2019
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L} 0 @ o5 90%M 09:51

@® ww.ophthalmologytimes.com
ModernMedicine NETWORK i

Ophthalmology Times

Giving definition to see-
through phenomenon of
binocular vision

Static Ad Specification

Max File Size: 40K

Formats Accepted: GIF or JPG plus 1 Live Click URL provided by client
No Flash/Rich Media accepted for e-News

OphthalmologyTimes.com MultiMedia
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ModernMedicine ’
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OPHTHALMOLOGY TIMES APP B .

A rich engagement opportunity that can take your online and mobile promotional messages directly to 2
your targeted audience.

APP SPONSORSHIP

One App Sponsorship opportunity available per issue

Includes:
» Cover 2 ad (free Interactive Ad upgrade)
» Cover tip (free Interactive Ad upgrade)
» Sponsorship of promotional materials
(email, social media and push notifications)

Cost: $6,500/issue

0 @ o U5, 90%M 09:51

@ ww.ophthalmologytimes.com
ModernMedicine NETWORK i

Ophthalmology Times

Giving definition to see-
through phenomenon of
binocular vision

Ad Type App Only Multi-Channel
Cover Tips $4,800/insertion $3,600/insertion
Interactive Ad (fully immersive) $4,320/insertion $3,300/insertion
Standard Ad (with hyperlink) NA $1,200/insertion
Banner Ads (all Editorial Pages) $6,000/insertion $5,000/insertion

APP PRODUCTION SCHEDULE

January Issue February 1 Issue

March 15 Issue

February 15 Issue March 1 Issue

» Materials due:
December Issue
» Ad close: November 05

» Materials due: December 05

Ophthalmology Times

September 19 » Materials due:

October 07

» Materials due:

October 18

Last revised: 05/15/2019

» Materials due:

November 06

» Ad close: December 07 » Ad close: January 07 » Ad close: January 23 » Ad close: February 05 » Ad close: February 20

» Materials due: January 09  » Materials due: February 06 » Materials due: February 21 » Materials due: March 06 » Materials due: March 20
April 1 Issue April 15 Issue May Issue June 1 Issue June 15 Issue

» Ad close: March 07 » Ad close: March 21 » Ad close: April 08 » Ad close: May 08 » Ad close: May 22

» Materials due: April 04 » Materials due: April 18 » Materials due: May 07 » Materials due: June 06 » Materials due:  June 20

July 1 Issue July 15 Issue August 1 Issue August 15 Issue September 1 Issue

» Ad close: June 06 » Ad close: June 19 » Ad close: July 09 » Ad close: July 23 » Ad close: August 07

» Ad close: July 05 » Ad close: July 18 » Ad close: August 06 » Ad close: August 20 » Ad close: September 05
September 15 Issue October 1 Issue October 15 Issue November 1 Issue November 15 Issue

» Ad close: August 21 » Ad close: September 06 » Ad close: September 18 » Ad close: October 08 » Ad close: October 23

» Materials due: November 20

OphthalmologyTimes.com MultiMedia

HEALTHCARE
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ADVERTISING CREATIVE FORMAT GUIDELINES

Creative
Unit Name

Medium
Rectangle

Skyscraper /
Wide
Skyscraper

Leaderboard

Half Page

Pushdown

Wallpaper

In-Banner
Video

Floating Footer
Mobile Static
Banner

Mobile Wide
Static Banner

Abbreviations: px = pixel

Max Initial File

Maximum Host-initiated

Initial Dimensions . Load Size
(WxH in pixels) -Expanded 'Dlm_en- (See note Subload (See
sions (WxH in pixels) note 3 below)
2 below)
300x250 600x250 200 KB 300 KB
120x600,
160x600 600x600 200 KB 300 KB
728x90 728x315 200 KB 300 KB
300x600 600x600 200 KB 300 KB
970x90 970x415 200 KB 300 KB
Expansion not Not allowed
lalhaust allowed for this unit A for this unit
Expansion not
o Ao allowed for 200 KB 100 KB
' these units
728x90, 970x90, Expansion not
1025x100 allowed for this unit 200 KB UL
Expansion not Not allowed
300x50 allowed for this unit 50 KB for this unit
Expansion not Not allowed
<l allowed for this unit Sl for this unit

sec = seconds  fps = frames per second

Ophthalmology Times

Animation/Video Guidelines
(See video notes below)

15 sec max animation length / Video
not allowed for this unit. See "In-Banner
Video" & Rich Media units below

15 sec max animation length / Video
not allowed for this unit. See "In-Banner
Video" & Rich Media units below

15 sec max animation length / Video
not allowed for this unit. See "In-Banner
Video" & Rich Media units below

15 sec max animation length / Video
not allowed for this unit. See "In-Banner
Video" & Rich Media units below

Minimum 24 fps for video / 15 sec max length
(unlimited user-initiated) / 1.1 MB additional
file size allowed for host-initiated video /
Unlimited file size for user-initiated video

Minimum 24 fps for video / 15 sec max length
(unlimited user-initiated) / 1.1 MB additional
file size allowed for host-initiated video /
Unlimited file size for user-initiated video

Minimum 24 fps for video / 15 sec max length
(unlimited user-initiated) / 1.1 MB additional
file size allowed for host-initiated video /
Unlimited file size for user-initiated video

15 sec max animation length /
Video not allowed for this unit

15 sec max animation length /
Video not allowed for this unit

15 sec max animation length /
Video not allowed for this unit

Last revised: 05/15/2019

Z-index Range

0-4,999

0-4,999

0-4,999

0-4,999

0-4,999

0-4,999

0-4,999

0-4,999

0-4,999

0-4,999

ModernMedicine
NETWORK ’

Unit-Specific Notes
(See General Ad Requirements below)

Expansion must
be user-initiated

Expansion must
be user-initiated

Expansion must
be user-initiated

Expansion must
be user-initiated

"Expanding Pushdown ad units
push"" page content down rather
than expanding over page content.

Optimal viewable area is 90x800
within the 150x1050

OphthalmologyTimes.com MultiMedia

HEALTHCARE
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digital specifications

GENERAL AD REQUIREMENTS (APPLY TO ALL ADS):

File Format: Jpg, gif, png, HTML5 (must be 3rd party hosted), 3rd party hosted

e |nterest-Based Advertising (IBA): Include IBA self-regulation controls for ads using behavioral targeting (5

KB max file size)

e Audio: Must be user-initiated. To allow for audio initiation in videos without player controls, a control may be
included for user to initiate audio.

e Hotspot: Not to exceed 1/4 size of ad. Initiated when cursor rests on hotspot for
atleast 1 sec. Must NOT initiate audio.

VIDEO REQUIREMENTS:

e File type: .mp4

e Max file size: 20mb

e  Ratio: 169

e Dimensions: 1280x720 (responsive to the page level)

GENERAL NOTES:

File weight calculation: All files for the ad (.html, .js, .css, images, etc.) must be included as part of the
maximum file weight calculation for all file load limits. Shared libraries are also included as part of the file
weight calculation unless otherwise exempted. File weights are calculated after files have been compressed
into gzip format. You can use this site to check if your creative is within our specs guidelines http://htmi5.
iabtechlab.com/needauth?redir.

e |Initial file load: Includes all assets and files necessary for completing first visual display of the Ad.

HTML5 NOTES:

HTMLS5 provides / introduces new options for developing ads. The IAB has developed “HTMLS5 for Digital
Advertising” (http://www.iab.com/html5) to help ad designers provide ads in HTML5 unit that will
perform more successfully across the display advertising ecosystem. Please review this document and adopt
its recommendations to help improve HTML5 ad performance in the industry.

Ophthalmology Times

ModernMedicine
NETWORK ’

Defining ad space: Ad unit content must be clearly distinguishable from normal webpage content (ad unit
must have clearly defined borders and not be confused with normal page content).

Max CPU: Ad not to exceed 30% CPU usage during host-initiated execution.
Submission lead time: Minimum lead time for ad file submission is 6 days before campaign start.

Max number of host-initiated file requests: Ad not to exceed 15 file requests during initial file load and
host-initiated subload. Unlimited file requests allowed after user-interaction.

Tags Accepted: 1x1, VAST, VPAID JS (html), all tags must be SSL only
Video length: 15/30 sec
FPS: 24

Host-initiated subload: where allowed, additional files may load one second after the

browser domContentLoadedEventEnd event. The ad should be able to “listen” for the browser
domContentLoadedEventEnd event before subsequent files beyond the initial max file size may be loaded.
User-initiated file size: Ads that allow additional file size for host-initiated subload also allow for unlimited
file load after user-initiated interaction. User initiation is the willful act of a user to engage with an ad. Users
may interact by clicking or tapping the ad, and/or rolling over an ad (or a portion of an ad).

HTML5 design industry standards info:
http://www.iab.com/htmI5

N A R R B

Last revised: 05/15/2019

SUBSCRIBE: Pt/ Dii

e

Therapeutic Glaucoma
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print solutions

COVER TIPS

Grab the reader’s attention with an exclusive Cover Tip, an effective way to
enhance brand awareness, communicate timely information, or to lead the reader
to additional content within the publication. Make a statement and be front of mind
with your target audience. Only one cover tip per issue is available, contact your
sales representative to take advantage of this powerful opportunity.

Trimming:

Live matter: 7-1/2" x 7-1/2"

Trim size: 8-1/2" x 8-1/2”

Bleed size: 8-3/4" x 8-3/4"

Thickness: Up to four pages maximum 1004# Text to minimum,
70# text paper.

Cover tips jog to the bottom.

Keep live matter 3/4” from edges & gutter trim

If client supplies, please provide as trim size; 80# stock weight

Consult publisher for availability.

Be seen first. Limited availability for this high impact position.

INSERTS

Inserts are your opportunity to tell a rich story and engage the reader with

a journey. This option focuses the reader’s attention and allows variable space
to convey your message. Use Inserts to provide content that can be saved as a
reference, or create a series to extend involvement from issue to issue. A variety
of size and options are available, contact your sales representative to explore this
proven one to one marketing option.

Trimming:

Ship folded: Full page - furnished size 9 1/8” x 12 1/4”

Junior page insert: 7 3/4” x 10 1/2”

Live matter: keep 1/2” from trimmed edges & 1/2” from gutter trim
Book is jogged to head

Trims: 1/8” trim head, foot and outside

Consult publisher for availability.

Last revised: 05/15/2019
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CUTTING-EDGE ADVANCEMENTS September 1, 2018 VOl 43,0, 14

CLINICAL DIAGNOSIS | SURGERY | DRUG THERAPY
=y | NEUROTROPHIC KERATITIS
TIPS FOR ADOPTING

LATEST MIGS INTO

Your Custom

Message Here

Ophthalmology Times

Note: If the cover tip covers the title of the magazine, the title should be added on to the cover tip.

OphthalmologyTimes.com MultiMedia
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AD SlZES (lN |NCHES) Tab Spread Tab Page 2/3 Tab Horizontal
Full-Run:
T Trim Sizes Bleed Sizes Live area . .
Ad Size (inches) (Width x Depth) (Width x Depth) (Width x Depth) Trim: 21 x 13.75 Trim: 10.5x 13.75
Bleed: 21.25 x14 Bleed: 10.75 x 14
Tab Spread 21 x13.75 21.25x14 20.25x 13 T
10.5x9
Tab Page 10.5x13.75 10.75x14 9.75x13 Bloed:
2/3 Tab Horizontal 105x9 10.75x9.25 9.75x8.25 10-75%9:29
2/3 Tab Vertical 6.575x 13.75 6.825 x 14 5.825 x 13
1/2 Tab Horizontal 10.5x6.75 10.75x 7 9.75x6 .
2/3 Page Tab Vertical 1/2 Page Horizontal 1/2 Page Vertical Island
1/2 Tab Vertical 5.0417 x 13.75 5.2917 x 14 4.2917 x 13
1/2 Tab Spread Horiz 21x6.75 21.25x7 20.25x6
Island 6.57 x 10.06 6.82 x 10.32 5.8x9.7
Trim: Trim:
Island Spl'ead 1312 x10.06 13.37 x10.32 13.08 x 9.7 6.575 x 13.75 5.0417 x 13.75 .
. Bleed: Bleed: Trim:
1/3 Vertical block 4.36 x 10.06 4.61x10.32 3.6x9.7 6.825x 14 5.0017 x 14 6.5;Ix 1;).06
eeda:
1/3 Vertical 3.5x13.75 3.75x 14 2.75x13 6.82 x 10.32
1/4 Vertical Block 5.0417 x 6.75 52917 x 7 42917 x 6
1/4 Horizontal 10.5x3.25 10.75x 3.50 9.75x2.50
1/4 Horizontal Block 6.57 x 5.125 6.82 x 5.375 5.8x4.75 1/2 Tab Spread Horizontal Island Spread
Additional Specifications Paper Stock:
Live matter: Hold .375” Text Pages: 45# coated
from trim on all sides. Covers: 1004 coated Trim: 13.12 x 10.06
Trim size of journal: Type of Binding: Trim: 21 x 6.75 BlecelS S0 82
10.5" x 13.75" ) Bleed: 21.25 x 7
Saddle Stitch. Jogs to head.
1/3 Page Vertical block 1/3 Page Vertical 1/4 Page Vertical block 1/4 Page Horizontal 1/4 Page Horizontal block
Trim: Trim:
SUPPLEMENTS ST G 6.57 x 5.125
Bleed: Trim: Bleed:
5.2917 x 7 10.5 x 3.25 6.82x5.3
a) Paper stock: 70# coated. - . * Bloed. X o878
. 4.36 x 10.06 3.5x13.75 10.75 x 3.50
b) Covers: 70 #coated. E .
Type of Binding: 4.61 x10.32 3.75x 14 l
Saddle Stitch. Jogs to head.

Ophthalmology Times Last revised: 05/15/2019 OphthalmologyTimes.com Multhedla
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Glaucoma 360 Supplement

ModernMedicine ’

NETWORK

Official Media Partner of Glaucoma 360 & Exclusive Enduring Opportunities

Ophthalmology Times presents cutting-edge analysis from around the world in surgery, drug therapy, technology, and clinical
diagnosis to elevate the delivery of progressive eye health from physician to patient. Our editorial advisory board is especially focused
on supporting innovative research in Glaucoma and proud to be a resource for Ophthalmologists on the latest news for Glaucoma

therapies.

SUPPLEMENT PACKAGE INCLUDES

e  Supplement polybagged with an issue of Ophthalmology Times

e Tabbed digital supplement in the corresponding iPad/Tablet edition and website digital edition for
the issue published and archived for one year

e E-outreach driving 17,000+ Ophthalmologists to digital supplement
e Distributed to Glaucoma Specialists through The Glaucoma Research Foundation distribution list

Net Pricing:
Cover 2 = $12,000

Cover 3 = $10,000
Cover 4 = $14,000

Full Page Ad = $5,500
Half Page Ad = $3,000

Supplement Specs

a) Trim size: 7.75 x 10.5 inches
b) Full page specs:
6.75” x 9.5” (without bleed)
8” x 10.75” (with bleed)
Live area should be 3/8” from trim.

c) File format: PDF/X-1A.
File should be in CMYK

E-CONFERENCE BRIEF PACKAGE OPTIONS

e  $13,500 net for 100% share of voice sponsorship of 3-day e-Conference Brief e-Newsletter
or

e $2,500 net for one ad per day on the e-Conference Brief e-Newsletter (leaderboard or big
box), includes breaking coverage from the 3-day event through articles and videos

Last revised: 05/15/2019

Reserve your space in the 2019 Official Glaucoma 360
enduring packages with highlights from the 3-day event.
The content will examine glaucoma from every angle and
cover innovative research for a cure.

ing glaucoma
mgﬁ?m%%gng the odds
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iTech Supplement

QUARTERLY PRINT & DIGITAL “ITECH” SUPPLEMENTS

Key clinical data and practice management tips to optimize patient care &
enhance Techs’ professional development.

Print/Digital Advertising Package

e Limited Cover and ROB ad positions available per supplement
e Issue dates: March, June, September, and December

BONUS Value-adds!

e Full Page digital ad in OT and OD Digital Edition

* Digital eSupplement emailed to our engaged Opthalmologist,
Optometrist and Technician database.

e Posted on iTech Update portal

e Bonus Distribution at key ophthalmology and optometry meetings

e Link for posting on your corporate or product website

Supplement specs

trim size: 7.875 x 10.75 inches
Full page specs:

77 x 10" (without bleed)

8.125” x 11”(with bleed)

Live area should be 3/8” from trim.
File format: PDF/X-1A.

File should be in CMYK

Total Distribution

Print, digital and mobile supplement with
Ophthalmology Times and Optometry Times

(4x per year)

(OD and OT) Print......ccocveeieeeiieesieeseeesee s 52,000*
(OD, OT and Technicians) Digital................... 36,500**
(OD and OT) Mobile App downloads ........... 80,500**
TOtAl o 169,000**

* As filed with the BPA, subject to audit.
** Publishers own data.

Ophthalmology Times

Last revised: 05/15/2019
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iITECH PORTAL

A web-based information destination geared to technician-related
education for ophthalmologists, optometrists and technicians. This “on-
demand” resource is fully integrated into our ophthalmologytimes.com and
optometrytimes.com network.

Digital Advertising Package

» Standard Units: Leaderboard; medium rectangle;
Skyscraper; Wide Skyscraper

*  Premium Units: Half Page, Pushdown, Wallpaper,
Floating Footer

* Product page: Logo, 210 characters and link

e Champions’ Challenge: Technician education

* Quarterly e-Issue Alert: Big Box/Rec, In-Column Text Ad

BONUS Value-adds!
* Search Engine Optimization

* Portal promotion via banners ads on OT/OD e-News, Digital Edition, and

websites
* Link for posting on your product or corporate site

itech ,tech

MARCH ISSUE

Buﬂdms the o
'Phthalm
OMmunity of p, af:tn:e'c ]

pnicue JO Obhtham ooy Times ang

Ident; I .
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A::!'C‘(U; mon fid fesion
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%% COT ABN: Bt Exmgey;,

GET THE FULL DIGITAL EDI
itech

Download PDF

Contact your sales rep for more details
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print rates

B&W Rates 1x 6x

Tab Page $5,460 $5,260
2/3 Page 4,785 4,605
Island Page 3,880 3,720
1/2 page 3,570 3,425
1/3 page 2,075 2,020
1/4 page 1,835 1,775
BRCs 5,460 5,260

Insert Tip-in Fee: 585 non-commissionable

Color: In addition to earned B&W rates.
Charge per color/page or fraction
Second color (magenta, cyan, Yellow):..........ccoevrveeerreiernnan,

Matched color (all PMS excluding 800 Series): .........cccevvvvevene.
Sheen/Metallic/Fluorescent color (PMS 800 series):................
3- aNd 4-COI0T PrOCESS: ...vivevvevireieriieievee e
4-COIOT SPIEA: ...vvvvviverevce ettt
4-color process plus Metallic/Fluorescent:...........ccevvvevienann.
B-CO0l0T: ottt

* Does not include 4C process charges. When a cover is included in
a multiple-page space unit, all pages must be in full pages.

Ophthalmology Times

PRINT DISPLAY ADVERTISING RATES - FULL-RUN:

12x 24x 36x 48x
$5,070 $4,855 $4,795 $4,715
4,435 4,270 4,215 4,150
3,575 3,440 3,400 3,360
3,305 3,165 3,145 3,105
1,945 1,890 1,845 1,815
1,720 1,655 1,625 1,610
5,070 4,855 4,795 4,715

Covers and Premium Positions
(non-cancelable)*:

Add the premium for positions to the earned B&W rate. Then add

$1,235  charge for color.

$1,885  a) Cover Rates:

$2,175 SBOONG COVEI: cvvvvvvvvvviosivisesssessss s 30%
$2,785 Third cover:..... ...20%
$4,665 Fourth cover:... ...40%
$5000  b) Premium Positions:

$4,590 Preferred POSIHION: .........coiiiiieieiec 10%

Must be a minimum of one full page of color.

c¢) Special Position Charge: A 10% per page special position
charge is incurred when requesting consecutive right-hand pages
or other special positioning.

Ophthalm Imology Times

EDoE wvmmsms

ModernMedicine
NETWORK ’

60x 72x 96x 120x
$4,650 $4,575 $4,535 $4,470
4,105 4,050 3,995 3,940
3,325 3,275 3,220 3,170
3,045 3,010 2,960 2,925
1,785 1,760 1,725 1,705
1,585 1,565 1,540 1,515
4,650 4,575 4,535 4,470

Cover Tips/Outserts:
Consult publisher for rates and availability.

Cancellation Policy with Letter of Agreement:
e 60 days or more prior to issue ad close deadline, no charge.

e 30-60 days lPrlor to issue ad close
deadline, of contract rate.

e 30 days or Iess prior to issue ad close deadline, 100% of
contract rate.

Demographic Rates:

ROB ads available on a limited basis. Rates for demographic
ads are calculated by multiplying the percent of circulation
requested (minimum 50%) times the one-time B&W page
rate, times the total number of pages, plus applicable color
rates at full price, plus a $1,650 (non-commissionable)
mechanical charge. Demographic ads will count toward a
company’s final earned frequency on a page-for-page basis.

= “ﬁ“&‘(,"“‘“ m?:)r rare | Ophthalmology Times | = pj] ~ha]m°1°gy Tlmes »”
o “‘“‘“‘f‘““" r |
v, acomeal d|5°'de s Why timing is | ""'""'"‘"'“ Frtﬁtm TED THERAPY

everything in AMD

Surgeons’ goal should be maintaining functional vision
ina higher proportion of patients.

sy
. C2USINg 20ute ellla necrigy V" 6l

Nge,,,gh,aaﬁ!!u';ﬁlie,!z!ELANoMA
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print rates ModernMedicine g

Full Page 1x 6x 12x 24x 36x 48x 60x 72x 96x 120x
2 Page $10,920 $10,520 $10,140 $9,710 $9,590 $9,430 $9,300 $9,150 $9,070 $8,940
4 Page 21,840 21,040 20,280 19,420 19,180 18,860 18,600 18,300 18,140 17,880
6 Page 31,560 30,420 29,130 28,770 28,290 27,900 27,450 27,210 26,820
8 Page 42,080 40,560 38,840 38,360 37,720 37,200 36,600 36,280 35,760
10 Page 52,600 50,700 48,550 47,950 47,150 46,500 45,750 45,350 44,700
12 Page 60,840 58,260 57,540 56,580 55,800 54,900 54,420 53,640
Island 1x 6x 12x 24x 36x 48x 60x 72x 96x 120x
2 Page $7,760 $7,440 $7,150 $6,880 $6,800 $6,720 $6,650 $6,550 $6,440 $6,340
4 Page 15,520 14,880 14,300 13,760 13,600 13,440 13,300 13,100 12,880 12,680
6 Page 22,320 21,450 20,640 20,400 20,160 19,950 19,650 19,320 19,020
8 Page 29,760 28,600 27,520 27,200 26,880 26,600 26,200 25,760 25,360
10 Page 37,200 35,750 34,400 34,000 33,600 33,250 32,750 32,200 31,700
12 Page 42,900 41,280 40,800 40,320 39,900 39,300 38,640 38,040
Acceptance: Insert stock weight 80# text. Contact publisher for approval and pricing for inserts heavier Demographic Rates:
than 80 # text. Submit samples to Production Manager Inserts available on a limited basis. Rates for demographic inserts are calculated by multiplying the percent
of circulation requested (minimum 50%) times the one-time B&W page rate, times the total number of pages,
Insert Rates: All full run inserts charged page for page at the earned B/W rates. If there are charges for inserts ~ plus a $1,450 (non-commissionable) mechanical charge. Demographic ads will count toward a company's
not meeting specifications, they will be billed at cost. A non-commissionable tip-in charge of $585 will be added for  final earned frequency on a page-for-page basis.
all inserts, including BRCs.
BRCs: BRC must accompany a minimum of a full-page ad. Please contact your sales manager. OPHTHALMOLOGY T|MES US SUB_SPEC'ALTY COU NTS
Sub-Specialty ICD Code Group Audience
Total Qualified Distribution* Cataract/IOL 366, 367, 368, 996 8,600
Refractive 367 1,200
Ophthalmologists..........ccccovernrciinninen. 18,594 Glaucoma 365 2,000
g Cornea/Ocular Surface 284,294, 367, 370, 371,
Other Specialties .........ccococvvevvvieiiccire 107 Dry Eye 372 373 375 6,100
Optometrists/Optometry Specialists...... 1,216 Oncology 190, 126, 173 2,300
Other Paid Circulation...............ccccccevevevnne. 159 Oculoplastics 374 1,400
Retina 361, 362 3,000
TOTAL QUALIFIED CIRCULATION... 20,076
Pediatrics 3680, H50, H53 1,200
As filed with the BPA, subject to audit. Uveitis 360 1,200

Note: Contacts may appear in more than one sub-specialty.
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discount information
CORPORATE DISCOUNTS

Earned Rates:

Earned rates are given to advertisers based on advertising frequency within a 12-month period. The earned
rate is determined by the number of insertions. A spread counts as two insertions. Full pages and fractional
pages count as single insertions. Demographic ads will count toward a company’s final earned frequency on a
pro-rated basis (e.g., a 4-page unit going to 50% of circulation = 2X). Insertions from a parent company and
its subsidiaries are combined to determine earned rate. Advertisers are short-rated or rebated based on year
end final level earned. The minimum number of insertions at each level must be met within the 2019 calendar
or fiscal year.

Corporate Discount Program:

Effective with January 1, 2019 insertion orders, the Corporate Discount program is based on an advertiser’s

2018 net advertising, including digital spending, plus non-CME promotional project expenditures in all of the UBM
Medica media. Please contact your account manager for more information and your discount rate.

Gor:(?l;?e"g;end Rate Savings Cor::r:\?e"se;end Rate Savings
$100,000 - $250,000 0.50% $2,500,001 - $3,000,000 5.00%
$250,001 - $500,000 0.75% $3,000,001 - $3,500,000 6.00%
$500,001 - $750,000 1.00% $3,500,001 - $4,000,000 8.00%

$750,001 - $1,000,000 1.50% $4,000,001 - $4,500,000 10.00%
$1,000,001 - $1,500,000 2.00% $4,500,001 - $5,000,000 12.00%
$1,500,001 - $2,000,000 3.00% $5,000,001 - $5,500,000 14.00%
$2,000,001 - $2,500,000 4.00% $5,500,001 - $6,000,000 16.00%

Pre-Payment:
Prepayment discounts are offered to advertisers; please contact Group Publisher for details.

Multiple Page Pl Discount:
Ads running more than two pages of prescribing information are offered a discount. Starting with the third Pl page
of the unit, a 50% discount will be applied to the cost of the page.

UBM Medica Eye Health Group Combination Program:
Advertisers running a minimum of 4 ads each in both Ophthalmology Times and Optometry Times will save
an additional 5% off the combined space costs for both publications. (Ads must be same product, color, and size.)

Specialty Care Group Discount:

Effective with January 1, 2019 insertion orders, Specialty Care Group Discount is based solely on an advertiser’s
2018 net print advertising expenditures within the UBM Medica Specialty Care Group of publications, as follows:
Gontemporary Pediatrics, Dermatology Times, Ophthalmology Times, Optometry Times, Oncology,
Psychiatric Times, and Urology Times.

2018 Net 2018 Net
Corporate Spend Rate Savings Corporate Spend Rate Savings
$100,000 - $200,000 1.00% $400,001 - $500,000 4%
$200,001 - $300,000 2.00% $500,001 - Above 5%
$300,001 - $400,000 3.00%

Please contact your account manager for more information.

Ophthalmology Times
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Global Advertising Program:

In lieu of the previously mentioned discounts, the advertiser can opt to utilize the Ophthalmology Times Global
Advertising Program. This program is based on the planned increase in advertising dollars over the 2018
schedule in Ophthalmology Times. To compute: Once the 2019 ad spend exceeds 20% of that base, investment
savings begin (see chart below).

Percent Increase in

Placements: 20%

25% 30% 35% 40% 45% 50%

Discount Percentage 8% 10% 12% 15% 18% 21% 25%

i) The projected spending at each level must be met within a calendar year. A minimum of $50,000 in 2018 net
spending is required to qualify.

ii) For simplicity, and maximum savings, the GAP savings percentage will be taken off the product’s gross insertion
rate. The GAP discount cannot be added to any other discount program.

iii) You can project what GAP level you will achieve for the year and begin to realize savings immediately. At your
earliest convenience, please notify your Ophthalmoelogy Times account manager of your product’s planned GAP
participation level.

iv) If the product does not meet the projected level, or exceeds its projected level, that product will be short-rated or
rebated accordingly.

v) This discount program may not be combined with any other Ophthalmology Times Group incentive program.

ADVERTISING INCENTIVE DISCOUNTS

Product Incentive Program (PIP Continuity Discount):
Run a minimum of six product insertions in Ophthalmology Times and save. The more insertions, the more you
save. Free pages count toward earned frequency but do not count toward the corporate discount program.

Number of Insertions: 6x 9x 12x 18x 24x

Discount: 3% 4% 5% 6% 7%
Product Incentive Program Criteria:

i) The minimum number of insertions at each level must be met within a calendar or fiscal year.

ii) For simplicity, and maximum savings, the Product Incentive Program percent savings will be taken off the
product’s gross insertion expenditure. The PIP discount should be added to your corporation’s Corporate Discount
Program earned discount, and the resulting total percentage is taken off of the gross insertion cost.

i) You can project what Product Incentive Program level you will achieve for the year and begin to realize savings
immediately. At your earliest convenience, please notify your Ophthalmology Times account manager of your
product’s planned Product Incentive Program participation level. If the product does not meet the projected level,

or exceeds its projected level, that product will be short rated or rebated accordingly. If the product is pulled off the
market due to an FDA ruling, the accrued savings will stand, and the company will not be penalized for loss of product
continuity.

iv) All of a product’s indications work together to attain a product’s insertion level.
Advertiser Conversion Discount:
New products advertising in Ophthalmoelogy Times that commit to a minimum of six issues during the year earn

a 10% discount on every 2019 insertion. This program applies to new, converting advertisers that appeared in
competitive ophthalmic journals in 2018 but not in Ophthalmology Times.

OphthalmologyTimes.com MultiMedia
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print specifications and display ad requirements

COVER TIPS

Trimming:

Live matter: 7-1/2"x7-1/2"

Trim size: 8-1/2" x 8-1/2"

Bleed size: 8-3/4" x 8-3/4"

Thickness: Up to four pages maximum 100# Text to minimum 704# text paper.
Cover tips jog to the bottom.

Keep live matter 3/4” from edges & gutter trim

If client supplies, please provide as trim size; 80# stock weight

For anything not matching the specs on cover tips
and inserts above, please contact the publisher for
special pricing AND send sample for pre-approval to:

Ophthalmology Times

Attn: Karen Lenzen

131 W 1st St, Duluth, MN 55802-2065
Desk: 218-740-7271

Email: klenzen@nhcl.com

INSERTS

Trimming:

Ship folded: Full page - furnished size 9 1/8” x 12 1/4”

Junior page insert: 7 3/4” x 10 1/2”

Live matter: keep 1/2” from trimmed edges & 1/2” from gutter trim
Book is jogged to head

Trims: 1/8” trim head, foot and outside

Quantity: Full Run: 22,500

Shipping: Mark all insert cartons with publication name, date of issue,
advertiser, product name, and insert quantity. Include a sample of the insert,
identifying front/back or page numbers, and attach this sample to the outside
of cartons.

Ophthalmology Times
¢/0 LSC Communications
Attn: Kyle Bryant

3401 Heartland Drive
Liberty, MO 64068
kyle.c.bryant@Ilsccom.com

Ophthalmology Times

SCREEN REQUIREMENTS

Density of Tone: 4C ads not exceed 300%; 2C, 190%; B&W, 95%.

1. CMYK is the only accepted mode for 4C ads. Do not use RGB.

2. Do not use spot color unless you are paying for a PMS (Pantone) color.
3. Colors viewed on your monitor may not be representative of final output.

Always check monitor color values against CMYK color swatches and the
final KODAK APPROVAL color proof or equivalent. Laser color proofs are for
identification only. Should proofs not meet specifications, we will print to
published SWOP ink densities. C@1.30, M@1.40, Y@.90, and K@1.70.

REPRODUCTION REQUIREMENTS:

Follow “Specifications for Web Offset Publication” (SWOP) Tenth
Edition for printing in the new millennium. Ophthalmology Times is
printed Web offset. Our preferred ad page material is an electronic
digital file furnished as a PDF/X1a. Any omissions, or color deviation
from a submitted proof, other than a quality KODAK APPROVAL or
equivalent, will not warrant adjustment for space or color charge.

DISPOSITION OF MATERIAL AND
INSERTS:

Inserts and electronic ad files are held for one year from date of last
insertion and then destroyed. Supplied disks are not returned or retained.

DIGITAL AD REQUIREMENTS:

1. Digital data is required for all ad submissions. Preferred format is PDF/X-1a.
Note that a standard PDF is not a preferred format, files should be a
PDF/X-1a which is a PDF subset specific to printing. Publisher shall
have no obligation or liability to Advertiser of any kind (including, without
limitation, the obligation to offer Advertiser makegoods or any other
form of compensation) if an ad is supplied to Publisher by Advertiser
in any format other than our preferred formats. Non-preferred or non-
acceptable formats will be charged a $150 processing fee. Al files
should be built to exact ad space dimensions purchased. For detailed
instructions on preparing PDF/X-1a files and submitting ad files to the
correct size, go to https://ads.ubm.com or contact the production
manager.

2. Publisher will not supply a faxed or soft proof for Advertiser-supplied
files. Advertiser is solely responsible for preflighting and proofing all
advertisements prior to submission to Publisher. If Publisher detects
an error before going to press, Publisher will make a reasonable
effort to contact Advertiser to give Advertiser an opportunity to
correct and resubmit Advertiser’s file before publication.

Last revised: 05/15/2019
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3. Accepted Method of Delivery: The preferred method of delivering
ad files to UBM Medica is via a web based ad uploader, https://ads.
ubm.com. Files can also be submitted on CD-R or DVD-R disc format.

4. Ad Proofs: To insure that Advertiser’s ad is reproduced correctly,
a SWOP-certified color proof that has been made from the
same file that Advertiser supplies to Publisher must be provided.
Publisher cannot provide Advertiser any assurances regarding the
accuracy of reproduction of any ad submitted without a SWOP
proof. Publisher shall have no obligation or liability to Advertiser
of any kind (including, without limitation, the obligation to offer
Advertiser makegoods or any other form of compensation) for any
ad supplied to Publisher by Advertiser without a SWOP proof.

PROVIDER INFORMATION REQUIRED:

1. Issue date.

2. Advertiser, product, and agency name.

3. Agency contact person and phone number, or
vendor name and phone number.

4. List of contents (printout of disk contents).

PRINT PRODUCTION MATERIALS:

Email Insertion orders, contracts, publication-set
copy, reproduction materials, electronic files, proofs
and other instructions, to: ot.io@hcl.com

Send all non-eMailed print materials and other
information to:

Ophthalmology Times

Attn: Karen Lenzen

131 W. 1st Street, Duluth, MN 55802-2065
218-740-7271

klenzen@nhcl.com

To submit your ad materials,
visit https://ads.ubm.com
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production and editorial calendar 2019

JANUARY_2019

» Ad close:
» Materials due:
» Inserts due:

December 07
December 13
December 19

Editorial features*: Pharmacologic Management of Glaucoma

Bonus Distribution: Glaucoma 360 - GRF meeting, January
31 - February 2, 2019, San Francisco, CA

MARCH 1, 2019

» Ad close:
» Materials due:
» Inserts due:

February 05
February 11
February 15

Editorial features*: Therapeutic Management of Uveitis and
Retina

Bonus Distribution:
e V/ision Expo East (VEE), March 21-24, 2019, New York, NY
e Cornea 360, April 4-7, 2019

*Editorial content subject to change

Ophthalmology Times

FEBRUARY 1, 2019

» Ad close: January 07
» Materials due: January 11
» Inserts due: January 18

Editorial features*: State-of-the-Art Advances in Diagnostics
and Imaging; Bonus Coverage: Research Scholar Honoree
Highlights

Bonus Distribution: SECO International, February 20-24,
2019, New Orleans, LA

MARCH 15, 2019

» Ad close:
» Materials due:
» Inserts due:

February 20
February 26
March 04

Editorial features*: New Initiatives in Refractive Surgery

Bonus Distribution: ASCRS-ASOA Annual Meeting, May 3-7,
2019, San Diego, CA

Last revised: 05/15/2019
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FEBRUARY 15, 2019

» Ad close: January 23
» Materials due: January 29
» Inserts due: February 04

Editorial features*: Update in Treatment of Dry Eye and
Ocular Allergy

Readex Research Ad Performance Study Issue

APRIL 1, 2019

» Ad close: March 07
» Materials due: March 13
» Inserts due: March 19

Editorial features*: Evolving Surgical Strategies in Cataract;
ARVO Meeting Preview

Bonus Distribution:

e The Association for Research in Vision and Ophthalmology
(ARVO) Annual Meeting, April 28 - May 2, 2019, Vancouver,
Canada

e ASCRS-ASOA Annual Meeting, May 3-7, 2019, San Diego, CA

OphthalmologyTimes.com MultiMedia
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production and editorial calendar 2019

APRIL 15, 2019
» Ad close: March 21
» Materials due: March 27
» Inserts due: April 02

Editorial features*: Novel Clinical Options in Pediatric and
Geriatric Patients; ASCRS Meeting Preview

Bonus Distribution:

e The Association for Research in Vision and Ophthalmology
(ARVO) Annual Meeting, April 28 - May 2, 2019, Vancouver,
Canada

e ASCRS-ASOA Annual Meeting, May 3-7, 2019, San Diego, CA

JUNE 15, 2019

» Ad close: May 22
» Materials due: May 29
» Inserts due: June 04

Editorial features*: Innovative Procedures in Cornea Surgery

*Editorial content subject to change

Ophthalmology Times

MAY_2019

» Ad close: April 08
» Materials due: April 12
» Inserts due: April 18

Editorial features*: Changing Realm of MIGS and Glaucoma
Surgery

JULY 1, 2019

» Ad close: June 06
» Materials due: June 12
» Inserts due: June 18

Editorial features*: Latest in Antibiotic and Anti-Inflammatory
Approaches

Last revised: 05/15/2019
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JUNE 1, 2019

» Ad close: May 08
» Materials due: May 14
» Inserts due: May 20

Editorial features*: Analysis of Nutraceuticals and Holistic
Approaches in Ophthalmology; Bonus Coverage: ARVO Highlights

Bonus Distribution: American Optometric Association (AOA)
Optometry’s Meeting, June 19-23, 2019, St. Louis, MO

JULY 15, 2019

» Ad close: June 19
» Materials due: June 25
» Inserts due: July 01

Editorial features*: Leading-Edge Research in Drug and
Gene Therapy; Bonus Coverage: ASCRS Highlights

Readex Research Ad Performance Study Issue

OphthalmologyTimes.com MultiMedia
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production and editorial calendar 2019

AUGUST_2019

» Ad close: July 09
» Materials due: July 15
» Inserts due: July 19

Editorial features*: New Horizons in IOL Innovation

OCTOBER 1, 2019

» Ad close:
» Materials due:
» Inserts due:

September 06
September 12
September 18

Editorial features*: Best Programs in Ophthalmology

Bonus Distribution:

e American Academy of Ophthalmology (AAO) Meeting, October 12-
15,2019, San Francisco, CA

e American Academy of Optometry (AAOPT) Meeting, October 23-26,
2019, Orlando, FL

*Editorial content subject to change

Ophthalmology Times

SEPTEMBER 1, 2019

» Ad close: August 07
» Materials due: August 13
» Inserts due: August 20

Editorial features*: Evolving Strategies in Cornea

Bonus Distribution:

e EFuropean Society of Refractive and Cataract Surgeons (ESCRS)
Meeting, September 14-18, 2019, Paris, France

e \/ision Expo West (VEW) September 18-21 in Las Vegas, NV.

e American Academy of Ophthalmology (AAO) Meeting, October
12-15, 2019, San Francisco, CA

OCTOBER 15, 2019

» Ad close:
» Materials due:
» Inserts due:

September 18
September 24
September 30

Editorial features*: Progressive Solutions for Presbyopia;
Bonus Coverage: ESCRS Highlights

Last revised: 05/15/2019
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SEPTEMBER 15, 2019

August 21
August 27
September 03

» Ad close:
» Materials due:
» Inserts due:

Editorial features*: Pioneering Research in Ocular Oncology;
AAO Preview

Bonus Distribution:

e American Academy of Ophthalmology (AAO) Meeting, October
12-15, 2019, San Francisco, CA

NOVEMBER 1, 2019

» Ad close: October 08
» Materials due: October 15
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Novel light-activated drug therapy disrupts tumor cell

membrane, causing acute cellular necrosis
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Giving definition to see-through phenomenon of binocular vision
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